NCOST EFFECTI
INTEGRATING YOUR
STATIC SIGNAGE WITH
DIGITAL SIGNAGE
WITHOUT BREAKING
THE BUDGETDO
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Todayos Real

Out Of Doors Visual Signage bombards viewers with
Information, Entertainment &Education via

Statichandbills & posters
Billboards
TV
LEDO s
Neon
and electronic sighage
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Measurement

Advertising has established metrics including
Cost per thousand (CPM)
Real Estate Valuation Perceived by Media Placement

Public Information signage provides
No quantitative measure re understanding
or behavioral change
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Vision
Leverage existing enabling technology platforms

via commodity components to deliver visually
appealing targeted Messages

At the right time
To the right place
For the designated viewer

causing a call to action
resulting in a Positive response
all in the spirit of public welfare
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Why electronic signage?

Remote control of message delivery
Timely updates
Communication in multiple languages
Dual Use capabilities
Interactivity
Real time reaction
Captivates attention of viewer
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Why augment static signage?

Stationary signs remain constant 24 X 7
High visibility
Acceptance by public
Combine brand recognition with current message
Movement creates attention grab & focus
Loss of impact/freshness
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How to augment static sighage

in Store
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Electronic Case Card/Rack Display

Y Aiyrted Daital Signoge Networks: ISMS5 312-635-3535 (USA)
] ADSN 905.304.8553 (CANADA)
ADSN DUAL-LSE INTERACTIVE DUAL-USE
in Store
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Gamer Tables
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